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Rationale  

I have chosen to send my article to the I newspaper, which is a national 

newspaper that has a circulation of 278,438 in February 2015 (Pidgeon 2015).  

The I newspaper is affiliated with the Independent, meaning they often 

replicate material in each newspaper. The article that I based my design on 

was in the features sections of both newspapers, the IQ in the I and Section 2 

in The Independent.  The I is the smaller newspaper of the two, so it is aimed 

at people with less time to read. They do not target a specific gender and it 

seems to be for all ages. Neither the I nor the Independent display information 

about their demographic, therefore I used the content of the article to work out 

who the target market is.  

The article in the I is about student accommodation, and has a rather 

colloquial title, ‘Digs to Die For’, with ‘digs’ having connotations of teen slang. 

This shows perhaps they have articles that appeal to younger audiences, but 

do not limit themselves to this particular demographic. Furthermore, both 

newspapers differ in cover price. The Independent is £1.40 and the I is 40p, 

making it a much more viable option for students. Male victimisation, which is 

the topic I am writing about is a serious topic and relates to all ages. The I 

covers a range of social issues within their articles, which I wanted, however I 

wanted to use something that appeals to younger audiences as well. Mankind 

Initiative compiled a fact sheet in April 2015, stating younger people are more 

likely to experience domestic abuse within partner relationships. Though I did 

not include this fact in my feature, as I did not want to limit my feature to a 

particular audience, I wanted to choose a newspaper that does appeal to 

younger audiences as they may be experiencing this first-hand.  
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it’s absolutely absent.” 

Lack of public awareness and these 

idealised versions of masculinity are 

not the only problems male victims 

face. Worry about what will happen 

to their children is a high factor. 

According to Mankind Initiative’s 

report from April 2015, 89% of men 

being abused did not leave their 

relationship because of concern for 

their children and 68% did not leave 

for fear of never seeing their children 

again. As Graham-Kevan states, “In 

relationships where there are children, 

that is one of the main reasons 

why men wouldn’t leave, because, 

essentially, the chance of losing all 

VICTIMS TOO

CAN BE

MEN

D
espite living in an age 

of digital media and 

dating apps, we are still 

stuck in a time warp of 

old-fashioned attitudes 

and ideals. Just as women are still 

expected to lash on their make-up 

and wear stilettos to work, men are 

expected to conform to the traditional 

ideals of masculinity, being strong, 

rational and emotionless. In fairness, 

most people love a chivalrous, 

masculine man, but when these ideals 

lead people to believe that men are 

always the abuser and never the 

abused, this can have serious effects.
In 2015, the Salvation Army used 

the debate of the white and gold or 

black and blue dress for a domestic 

abuse campaign. They put a bruised 

female model in the white and gold 

dress and asked, ‘Why is it so hard to 

see black and blue?’ Yet, why is it so 

easy for society to see the difference 
between male and female? 

In the midst of this confusion, one 

thing is for sure. The issue of domestic 

abuse “has been very much polarised 

by sexual politics, into female victims 

with male perpetrators,” states David 

Yarwood, Honorary Secretary of 

Parity, a charity that campaigns for 

equal rights.

In Mankind Initiative’s 2014 

#violenceisviolence video campaign, 

it reinforces that 40% of domestic 

abuse victims are male. Despite this 

percentage, there are still obstacles 

men have to face to gain the same 

recognition as female victims. 

Society’s views on masculinity and 

the lack of support for male victims 

are where these problems lie. Mark 

Brooks, Chairman of Mankind 

Initiative, the UK’s leading charity 

for male victims of domestic abuse, 

states, “Society’s view is that men 

should stand up for themselves, and 

that they must be weak if they’re 

actually a victim at the hands of a 

woman”. This often leads men to 

be too embarrassed to reveal if they 

are being abused. Nicola Graham-

Kevan, a lecturer at the University of 
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Central Lancashire who specialises 

in researching aggression between 

intimate partners, says, “We don’t 

have to rewrite masculinity.” This 

male conditioning of not hitting a 

woman can often protect female 

victims, yet, this idea of chivalry can 

act as a constraint, often leaving 

cases involving male victims to go 

unreported. 

If it is not reported, people are less 

likely to recognise male victimisation, 

meaning help is not offered to them. 
It continues to revolve in this vicious 

cycle. Graham-Kevan discusses 

the positive outcomes of domestic 

abuse campaigns involving female 

victims, stating, “Women do seek 

help and leave relationships. They 

do inform social support because 

they recognise what is happening is 

wrong. You don’t have to convince 

people because it’s already in that 

public awareness, whereas for men, 

‘’
We don’t have 

to rewrite 
masculinity.

31

People in the crowd 
jump to the rescue 
if they see a man 
even lay a finger on 
a woman. As soon 
as a woman hits a 
man, people laugh, 
look away or scurry 
past. No one thinks 
he needs any help. 
He’s a man, after 
all. Laura Geall 

investigates the 
underrepresentation 
of male victims in 
domestic abuse. 

contact with your children is 

quite high.” 

Refuge is a type of support 

where victims can take their 

children if they are in real 

danger at home. However, 

Parity found in 2014 that 79% 

of refuges across the country 

were for female victims only. If 

there is nowhere for a man to 

take his children, where can he 

go? “You’re essentially not only 

having to leave your kids and 

not have access to them, but 

leave them with somebody that 

you find so difficult to manage. 
The attitude is often, well I’ll just 

try and stay until the children 

leave home, through 20 years of 

abuse,” Graham-Kevan argues, 

painting a tragic but realistic 

picture. 

Something that could provide 

support for male victims is 

more government funding. 

However, Brooks argues that 

this is another barrier for male 

victims. “There is no strategy 

from the government to deal 

with domestic abuse and sexual 

violence against men, whilst 

there is a clear strategy for 

ending violence against women 

and girls.” This is in the form 

of  the 2010-2015 action plan 

that the Conservative and Liberal 

Democrat government introduced, 

including only women and girls in the 

title. Brooks claims, “this then sends 

a clear message to police forces, local 

councils, housing associations and 

also the domestic abuse sector and 

social services that domestic abuse is 

really just about female victims and 

male perpetrators.” 

What is most problematic in 

terms of the government is, as 

Yarwood states, “They know (male 

victimisation) is happening but 

they take the fact that it’s not being 

reported as a way out.” Men are 

less likely to report when they are 

being abused as a result of lack of 

aid, traditional masculine ideals and 

worry for their children. Mankind 

Initiative revealed that in 2012 male 

victims were nearly twice as likely as 

women to not reveal partner abuse. 

By not reporting it, it is easier to say 

it does not happen, meaning, “Male 

victimisation is not a social or political 

priority,” Yarwood argues. 

The progress that has been made 

for male victims within the last 

few years cannot be understated. 

Graham-Kevan argues, “People are 

more prepared now to entertain the 

fact that men are victims.” Brooks 

supports this, stating, “media cover 

domestic abuse against men more 

readily now.” However, there are 

still sectors of society that are not 

making this same progression, with 

Brooks arguing, “recognition of 

male victims is improving rapidly, 

but service provision is lagging 

behind.” Though this progress is an 

improvement, it is slow and needs 

to spread to other areas of society.

As the Salvation Army state, it 

may be hard to see black and blue, 

but let’s stop viewing the world in 

black and white.  
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